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 Lesson 46


        WHAT’S IN AN ADVERTISEMENT
Lesson Overview:

Students practice critical listening and interpretation skills by analyzing print, visual and electronic media advertisement.

Objective: 
Students will learn essential information by:
1. Analyzing the effects of advertising and the media in shaping attitudes about the use of tobacco, alcohol and other drugs.
Activities / Strategies:

Ask the class to explain their understanding of truth in advertising and how often advertisers ignore the facts and distort information.  Remind them that the purpose of advertising is to sell products or idea.  Advertisers use specific techniques to make products seem appealing, glamorous, and sophisticated.  Using the Student activity sheet Advertising Techniques as a guide, define marketing techniques.
Divide the class into small groups and distribute the alcohol, tobacco, and over-the counter medicine ads from newspapers and magazines.  Direct them to decide what messages the advertiser is sending about the product, example: an advertisement for wine coolers may imply that people who drink them are attractive / popular.  Instruct students to select a group spokesperson to share ideas on the ad’s message, look, and effectiveness.

Ask students question such as: * what type of audience is targeted? * describe why certain models were used in the advertisements * why did confidential tobacco industry documents say high school students are the foundation of the tobacco business? * What do you think might happen if the truth about user case-histories were presented in alcohol and tobacco ads? Distribute selected ads.  Distribute the student activity sheet Reactions to Advertising.  After completion, encourage a discussion about the ads designed in class.  Distribute the home-centered activity Add up the Ads.  Discuss as a follow up activity.

Assessment Criterion: 
Students demonstrate understanding of social and mental pressures and appeals used in tobacco, alcohol, and other drug advertising by analyzing the marketing techniques.
Resource Materials: 
· Student Activity Sheet: Advertising Techniques
· Student Activity Sheet: Reactions to Advertising
· Home-Centered Activity: Add up the Ads
· Teacher Selected drug and alcohol advertisements clipped from magazines and newspaper including prevention ads.



Advertising Techniques
Having Fun Technique 
An ad showing people having fun is implying that you will have fun if you use this product.

Physical Appeal Technique

A TV show that features a pretty girl looking sophisticated and glamorous when she smokes may make you think you will be sophisticated and glamorous if you smoke.  An alcohol ad picturing a strong a rugged man implies that you will be strong too if you drink this product.

Comparison Technique

A tobacco ad stating that a certain cigarette is the lowest in tar and nicotine implies that this brand of cig arête is healthier to smoke than others.
Snob appeal Technique

An ad showing someone rich and famous using a substance is saying that if you use that substance, you will be like the rich and famous too.

Join the Crowd Technique

A commercial showing a big group of people drinking the same beer and having a good time is saying that if you drink this brand of beer, you will be accepted as a member of the in crowd.

Symbol Technique

Associating a recognized symbol with a specific product says that using these brands will make you appear to be the rustic, outdoor, he-man type.

Date: ___________________________________
Name: __________________________________




Reactions to Advertising

	Advertisement
	Emotional Reaction
	Facts about Product

	A beautiful person smoking a well known brand of cigarettes in an attractive setting.
	I wish I could look like that….great clothes, pretty hair, and a nice figure.
	If I smoke, I won’t look like that, I will waste money harm my lungs.

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	


Date: ___________________________________
Name: __________________________________





Add up the Ads

During your regular TV viewing over the next week, observe alcohol and over-the-medicine ads.  Discuss with family adults what you have learned about media messages.  Write your observation about four advertisements.

Product:





Product:

Commercial description:



Commercial description:

What was implied:




What was implied:
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What was implied:

